Social Engagement across Malaysian
Media, Brands and Influencers for
Ramadan & Raya—Related Content.
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FAST FACTS
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FAST FACTS

Top 3 Malaysian media brands
on TikTok by engagement
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FAST FACTS

Top 3 Malaysian media brands
on TikTok by engagement
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If you would like to explore this data further, or analyse other events through
social media measurement, please contact us:

lea rnmore@comscore.com
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